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The Media 



The Media 

•  Role in American democracy 
–  Supplies information to the citizenry  
–  Nongovernment sources of information 
–  Gives the public opportunity to evaluate issues to form 

reasoned opinions and actions 

•  Without media, would have to rely entirely on 
information provided by government. 
–  Importance evident in the First Amendment 

 



The Media 

•  Media formats 
–  Online: professional journalism, blogs, social 
 
–  Television: broadcast and subscription service 
 
–  Radio: broadcast and subscription service 
 
–  Print: newspapers, magazines, books 

 



The Media 

National newspapers and television news 
–  Important information contributions 

•  Fact checking standards very high 
•  Capacity to cover multiple stories simultaneously 
•  Report from all over the United States and the world 
•  Contacts and sources in the areas they report 

(business, politics, international, military, etc.) 
–  Other news outlets use their video footage, interview 

quotes, data, and photography 
•  Bloggers couldn’t exist without traditional media 



Media 



Media: Television 

•  TV news widest-reaching format 
•  Differences exist across age groups, though 

•  Broadcast and cable news shows 
–  Cover few topics, often at superficial level 
–  Time limits and ratings constrain content  
–  Complex topics presented in sound bites 

•  Companion online sites 
–  News shows only part of company news revenue 
–  Video, transcripts, “bonus” material 



Media: Radio 

•  Radio news 
–  Repeat headlines (their audience changes hourly) 

 

•  Talk shows 
–  Opinion about news topics 

•  Dominated by conservative national and local shows 

•  National Public Radio 
–  News and talk show content 

•  Strong journalistic work, gathers and reports news 
across the United States and the world. 



The Media: Print News 

•  Print news 
–   Big print news companies highly influential 

•  NYT, WSJ content read by decision makers 
•  Other news outlets draw from their reporting 

–   More news content than television or radio 
•  Journalistic capacity: professional reporters, sources, 

resources to travel and report 
–  Physical newspapers today: optional companion 

piece to their websites 
 



Media: Online 

•  Americans read online news more than physical 
newspapers. 
–  People who read news participate in elections and politics 

at higher rates than those who do not. 
•  Individuals choose their news and sources. 

–  Topics (business, politics, crime, entertainment) 
–  Location (international, national, state, local) 
–  Point of view (journalistic, opinion, blended) 
 



Media: Online 

•  Digital citizenship: ability to participate in society and 
politics online 
–  Disparities in online access and literacy 

•  Types of online journalism 
–  Niche journalism 
–  Citizen journalism and blogs 

•  Facts and temperament can be dicey 
–  Nonprofit 
–  Social media 



•  Original reporting 
–  Gathering and reporting to public 
–  On location, source interviews, data collection 
–  Write and publish original material 

•  New aggregation 
–  Link, re-post, or comment on the original work other 

reporters have written. 
–  Perfectly legal/legitimate, but a significantly different type 

of work and business costs. 

Media: Online 



Media: Online 

Limitations to online news 
–  Less investigation and watch-dog work 

•  High production costs in low-revenue business 
–  Quality 

•  Conflating popular and viral with factual information 
–  Narrow lens 

•  Many websites specialize in single point of view. 
•  Public has less exposure to more than one perspective 



Media: Online 

•  Politics and government online 
–  Straight to YouTube ads 
–  Sophisticated campaign, party, group websites 
–  Active engagement with social media 

•  Posting and responding Twitter, FB, YouTube, etc.  
–  Engaging bloggers and online news outlets 

•  Press releases, interviews, special events 
–  Services and information 

•  Section for users to contact, respond, ask a question, or 
rate their experience, all forms of direct interaction 

 



Media Concentration 

•  Many TV, newspaper, and radio outlets 
–  ~2,000 television stations 
–  ~1,400 daily newspapers 
–  ~13,000 radio stations 

•  Nearly 3 out of 4 of all papers, radio and TV stations 
owned by handful of companies 
–  Includes local outlets 

•  Vast online options offer alternatives 
–  Content, perspective, priority topics 



WHO ARE AMERICANS? 

Who Gets Political Information Online? 

CHAPTER 7 



WHO ARE AMERICANS? 

SOURCES: Pew Internet and American Life Project, “Trend Data: Adults” 2011,  http://pewinternet.org/Trend-Data-(Adults)/Online-Activites-Total.aspx (accessed 5/23/12). 
 

Percentage of Internet Users Who Go Online to Find... 

Health/medical information Political news News 

Housing information A government website Job information 

80% 76% 

56% 

61% 

39% 67% 



WHO ARE AMERICANS? 

SOURCES: National Telecommunications & Information Administration, “Digital Nation: Understanding Internet Usage,” February 2011, 
www.ntia.doc.gov/files/ ntia/publicationsntia_internet_use_report_february_2011.pdf (accessed 5/23/12). 

Who Has High-Speed Internet at Home? 

> 55 
45–54 
35–44 
25–34 
18–34 

5–17 

50.1% 
68.5% 
73.7% 
71.5% 
80.5% 
60.6% Age 

Race/Ethnicity 

Asian 
White 
Black 

Hispanic 

68.8% 
68.3% 
49.9% 
42.5% 

Income 

> $150,000 
$100,000–149,999 

$75,000–99,999 
$50,000–74,999 
$35,000–49,999 
$25,000–34,999 
$15,000–24,999 

< $15,000 

89.6% 
85.5% 
80.8% 
73.6% 
63.4% 
50.6% 
46.6% 
32.1% 



Broadcast Media Regulation 



Broadcast Media Regulation 

•  Federal government regulates broadcast media. 
–  Does not regulate most media: print, online, any paid cable/

subscription television and/or radio 
 

•  Broadcast TV and radio stations need FCC (Federal 
Communications Commission) licenses to operate as 
such. 
–  Prohibits obscenity, indecency, and profanity 

•  FCC standards on these have changed over time 
– Less categorized as obscene, indecent, profane 



Broadcast Media Regulation 

•  Equal time rule: if a station sells air time to one 
candidate, it cannot refuse to sell to opponents. 

•  Right of rebuttal: individuals have opportunity to 
respond to personal attacks made on radio or 
television broadcast. 

•  Fairness doctrine (not a law anymore): required 
broadcasters to give equal time to opposing views of 
controversial topics 



Media Influence on Public Opinion 

•  Three ways media influences public opinion: 
 

–  Agenda setting: direct attention to specific topics 

–  Framing: influence how events are interpreted 

–  Priming: shaping how the audience evaluates leaders, 
events, or issues 



Media Influence on Public Opinion 

•  Agenda setting 
–  Cues the public something is important 
–  Could suggest a crisis or problem needing resolution 
–  Elected officials take up policy issues that have or will 

generate more media coverage. 



Media Influence on Public Opinion  

Framing 



Media Power in American Politics  

•  Framing 
–  Helping people understand events using carefully chosen 

words and images. 
–  Few people read legislation and rely on media frames to 

form opinions. 
–  Example, what word follows: housing, financial, banking? 

•  Crisis 

 



Media Power in American Politics 

•  Priming 
–  Shaping how the public evaluates leaders 
 

–  Determines who will get media attention, who will be taken 
seriously, who will be viable candidates 

 

–  Candidates try to manage this by appearing on a variety of 
venues to maximize positive perceptions. 

•  Talk, comedy, sports, and morning shows highlight 
personality traits hard to convey on serious news shows. 



Media Coverage and Bias 

News Subjects and Content 
•  News is a business. 

–  Profit is the fundamental goal of any business. 
•  Some nonprofit news outlets exist, but they are a 

minority of outlets by far. 
•  Tell stories to retain and build audience 

–  Advertisers pay higher rates when there are more viewers, 
listeners, and page clicks 

 



Media Coverage and Bias 

Ratings Bias 
•  Conflict and drama 

–  Politics reported as endless two-sided conflict 
•  Government/political cooperation rarely reported. 

–  Unpopular, radical opinions covered 
•  Amusement, or “about you” 

–  News-you-can-use segments 
–  Viewer Tweets and FB posts, airing viral, funny Internet 

videos 
 



Media Coverage and Bias 

Media are more adversarial than ever before. 
–  Partisan and Ideological 

•  Some candidates and elected officials give more 
interviews to outlets that share political perspective. 

 

–  Focus on scandals, corruption, and conflict 
•  Leads to cynicism about government and politics 

– Potentially negative consequences for voter 
participation 

–  New media news sources 
•  Many not partisan, ideological or scandal-focused 



Public Opinion Poll 

 Where do you get most of your information about 
news and current events? 

 
a)  Online news website 
b)  Facebook and/or Twitter 
c)  Television 
d)  This class 



Public Opinion Poll 

 Is news bias a problem on cable and broadcast 
television news?  

 
a)  Yes, it is a problem. Legitimate news stories should 

present multiple points of view. 
b)  No, it is not a problem. People truly interested will 

find more information and perspectives online. 
c)  There is no bias. 
 
 



Public Opinion Poll 

 Your generation has unprecedented access to  
information, fluency with technology, and 
connections via social media. What impact will this 
have on voter participation in decades to come? 

 

a)  More voters, better informed than ever 

b)  More voters, feel direct connection to candidates 

c)  Fewer voters, information made them distrustful 

d)  Fewer voters, too busy updating profiles to vote 



Public Opinion Poll 

 Wiki Leaks posted private government documents 
online. Does the public have a right to have this 
information since the public funds government? Or, 
should publishing state secrets be a crime? 

 

a) The public has a right to government information. 
 

b) Publishing state secrets should be penalized. 
 

c) There is no such thing as a secret anymore; no point 
in trying to keep one or punish publishers.  



Public Opinion Poll 

 Some nations restrict foreign ownership of major 
media outlets. Should the United States adopt such 
a policy? 

 
a)  Yes 
b)  No 



Public Opinion Poll 

 Where did you learn about the assassination of 
Osama bin Laden? 

 
a)  Online news website 
b)  Facebook or Twitter 
c)  Television news 
d)  Radio 
e)  WHAT? They got him?! 
f)  Who is Osama bin Laden? 



Chapter 7: The Media 

• Quizzes 
• Flashcards 
• Outlines 
• Exercises 
wwnorton.com/we-the-people 



Following this slide, you will find additional images, 
figures, and tables from the textbook. 



Online News 



Niche Journalism 



Niche Journalism 



Digital Citizens 



Citizen Journalism and Blogs 



Benefits of Online News 



Benefits of Online News 



Media Influences 



How the Media Influence Politics 



America in the World 



How the Media Influences Politics 



Media Leaks 



Media Leaks 


